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The editor’s pick of the latest new products

Innovations

give residents access to carton 
recycling and recovery facilities.

Aquapax is sourced from a 
spring within the protected 
Hoher Fläming nature reserve 
in Germany. JDW founder Neil 
Tomlinson has refused to rest on 
his laurels. “The new design is 
squarely targeted at taking the 
brand to the next level, beyond 
its current ‘green’ market niche.

“Our way to grow in these 
distressed times has been to 
liven up our proposition with 
a new, visually stunning pack 
design. It’s a powerful graphic 

Each issue, star treatment goes to our favourite innovations. 
Here’s Aquapax in the UK launching what it highlights as a  

revamped green pack with a blue product in a Brown economy.

One to watch

UK based Just Drinking Water 
(JDW) has begun to roll out 
a revamped version of its 
Aquapax mineral water.

The product packaging, based 

on Tetra Pak’s Tetra Prisma 

Aseptic carton, is positioned 

as being a more ecologically 

friendly pack solutions than 

alternatives such as PET bottles 

because the cartons are made 

from sustainable and renewable 

forests as well as being fully 

recyclable where systems of 

recovery and recycling exist. 

Over 85% of UK councils now 

style that has been crafted to 
tell the story with a unique, 
optimistic and ethical feel.”

JDW worked with Bath based 
design agency SunHouse 
Creative who approached them 
to look at a new package design 
to better communicate the 
unique Aquapax proposition. 
Interestingly, the design agency 
agreed to waiver any design 
fee in preference of having the 
SunHouse name and website 
details appear on the side of 
the pack. 

Tom Maurice of SunHouse 
Creative explained: “Aquapax 
has a challenge on its hands 
trying to gain share in a highly 
competitive category, and this 
challenge is made even harder 
by the fact that you cannot 
see the water. Rather than try 
and compensate for this with 
lots of intrinsic visual cues the 

Neil Tomlinson, founder and MD of Just Drinking Water

Aquapax old (left) and new

Over 85% of 
UK councils 
give residents 
access to carton 
recycling and 
recovery
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Innovations

Tom Maurice

demonstrative graphic style 
represents a break from 
category norms and has 
been crafted to tell the story 
with a unique, optimistic and 
premium feel.”

“We were immediately 
captured by our client’s 
passion and belief in his 
product proposition and felt 
compelled to help him bring 
it to life with a more inspiring 
design. Opportunities to have 
complete creative freedom 
with a product that you 
strongly believe in and want 
to support do not come along 
everyday. SunHouse now 
has a vested interest in the 
success of Aquapax, after all, 
our name is on the pack so the 
more people that see it the 
better. You never know it may 
yet turn out to be the most 
lucrative form of payment we 
could hope for.”

Thinking outside the box

Design brief analysis

Tom Maurice of SunHouse Creative reveals the important aspects of 
the striking design applied to Aquapax:    

Sunhouse 
agreed to 
waive its fee 
in preference 
to having its 
details on pack

Aquapax is available across 
the UK, Ireland and France. In 
the UK Aquapax is supported 
primarily by the independent 
stores in the natural whole 
foods and health foods 
sector as well as at selected 
Waitrose stores across the 
South East.

For more information, visit: 
www.aquapax.co.uk
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